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Vision and Mission

Visi RC DBE 

Menjadi pemimpin  

VISION RC DBE
to become leader in Business Ecosystem Studies through the use of Information and  
Communication Technology

MISSION RC DBE
1. to help independence, entrepreneurial, and innovation effort to support better 
indonesia economy. 
2. to provide end-to-end solution towards the objective of sustainable DBE through 
research and collaboration. 
3. to harness multi disciplinary science / knowledge approach that answer questions 
regarding future business challange. 
4. to forge multi-disciplinary talents that aware of always-changing business 
environment



RoadMap



Domain Knowledge & Working Group

Big	Data	&	Data	Analytics	
Competence

Digital	Business	
Ecosystem

Blockchain	Technology	
&	Security	Management

Finance,	Investment,	&	
Risk	Management Marketing	Studies

Strategic	Management	&	
Governance

Technopreneurship

New	Digital	Economy,	Business	
Platform,	&	Industry4.0	related

Implementation	&	Application	(75%) Science	(25%)

People	Analytics	&	
Talent	Management
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2019 by Number
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Research & Grant
1. Pembentukan	Model	Jaringan	Transaksi	Dinamis	dan	Motif	Jaringan	untuk	Deteksi	Kondisi	
Anomali	(Ristekdikti)	

2. Model	Ontologi	Pemetaan	Kepribadian	Manusia	dari	Jejak	Digital	Teks	Bahasa	Indonesia	
(Ristekdikti)	

3. Mapping	Financial	Technology	Industry	Talent	(OJK)	
4. Sistem	Cerdas	Kontrol	dan	Manajemen	Kereta	Api	(LPDP	/	INKA)	
5. Social	Media	Analytics	for	Marketing	Studies	(University	of	East	Anglia)

Plan to Expand

1. Internal	&	External	Research	Collaboration		
2. Grant	Submission	
3. Conference	/	Summer	School	/	Academic	MeetUp		



Community Service
1. Social	media	analytics	for	Teens	(junior	and	senior	high	school)	
2. Social	media	analytics	for	SME

Theme Plan
1. Theme	:	SME	preparation	to	adapt	Industry	4.0	revolution	
2. Theme	:	StartUp	Business	(Model)	Consultation	for	Industry	4.0	/	After	Covid



Product : International Certification



Product : Workshop



Project / Consultation
1. Big	Data	for	Marketing	Dashboard	(BTP/PT.	Telkom)	
2. DigitalID	Apps	(NeoData)	
3. Integrated	Apps	(Lembaga	Nasional	Single	Windows)	
4. Integrated	Apps	(Puspintek	-	Kemenkeu)	
5. Social	Media	Analytics	(Kemenlu)



lab. SCBD
Social Computing and Big Data

• objective : (human / social) behaviour quantification through public / big data by applying 
machine learning / data analytics (of course AI too)  

• implementation on many social science domain : economic/business, communication, psychology, 
political issue, environmental issue, and others. 

• founded in 2012, 30-40 lab members (students and researchers) 

• Several projects : bank transaction network motif for EWS economic crisis detection, human personality measurement (people 
analytics), deciphering social opinion polarization, social CRM, Dl for identification location based fashion trend, and others



Strategy 2020
1. Product Diversification : certification (c) and workshop (w) 

a. Launching new product : Advance Big Data Analytics (c), Design Thinking (c), 
Python Academy : Data Analytics (w), Big Data for Teens (w), SKPI version (c) 

b. Integration certification into curriculum :  Big Data Analytics for MM students 
c. Product collaboration with other parties (Research Center / Academician,. 

Government, Industry) 
d. Preparation for in-house-training -> opportunities from abroad 
e. MOOC for both (c) and (w) 

2.  Assign Dedicated Researcher for 
a. Initiate research collaboration 
b. Obtain research grant 
c. Increase HAKI and industrial license



Let's Collaborate


